
Strategic Imperative Communication 
Strategy

Define your MIX. Select each category for your AREA 23 team to build tactics within.

Communications Experiences Solutions/Innovations Conversations Entertainment

Sample: Entrench 
BRAND as the SOC in 
advanced Crohn’s

1) Make our 
85% Data unforgettable.
2) Leverage early 
adopter success stories ☐Yes ☐Yes ☐Yes ☐Yes ☐Yes

☐Yes ☐Yes ☐Yes ☐Yes ☐Yes

☐Yes ☐Yes ☐Yes ☐Yes ☐Yes

M IX  M A P P ER ™ — W H ER E DO W E P LA Y  TO W IN ,  
A N D H OW  DO W E P LA Y  TO W IN ?
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